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et Schuret Afaiiad Teedh WieleTgaIor
e
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® TS TeaIeiel Faid Higt ARl Wgehil ok

® 24 e & 06 T.E. TR form arefdtan
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o Tt e STSIEeAT od FisHl

@ 3T SATweAT fafaer st aiem

® RTGS / NEFT Qa1 SUcTeH
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® QR Code |dT IUeTed

® HIATEA SAchiT Vel TTachTa JUTed
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1@q Iehdl, IaT. & Q0 00/~

ST AT

o fI3R - ¢ WiSa@iIel SI=El | qXaman aig
3R,

* 3T BT TG AT SRR I Bl
* FSl I3 FCANM HiSdd Higd Haal S
I HiSaA™ URU HIcier  araauare
TR,

o Ufeegeh SI0T QXATe A HRTHISae e Hqferd
THIUT 37T

o 3= i 30T el el st 3Tefen feerat
Y™ AT Sad .

o Thd WigTAER RN WAl Gy wigad
fagp T

MY T AT 37T ?

9. e fRrdl U ISl HiSl SThR
HecdTe 37Te.

3. HIS HICHU=AT SRR STHRIEY A
forma foafta sevarg qem .

3. U G HH! .

¥, WISl AR a0 gy ad. JTHaH
ITOT LU &THT aed.

y. e & enftr FrdeETde fafoy Smimed
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&. [T TR (Regulatory Cost) forHd
HH 2.

\o. Tfeh &A1 YT HIUATETS! GeTH HHaT=
A AT Sl TR LT A

T IIEHTS! €0y

Q. Gdd IR FAGEER TEhRI sahie
TSI UhE B, AT A TR s 3T
R/ dicietal FARRERT MR YA e
TR HRIGR] aTeel 3T,

R . TTeshi=A fafiTe TReiens a8 foel wifest.

3. SEUAT/ WDl IcaeTe! fafae e
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TRIEITAT S2hiel TR HUI™IS! dd dfehil/
Y . FeheAT TTETd W YE A9 ST Fell
Fl TN MG IS Ufdaa gfadng
fHosd =Y.

€. Soh 3TTUCT §iS TIR .
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ot AT JHIUT § Y% TAT IR STHIS. oS bt
T®T &l ded. ekl ad Saidl a6 Shedrd
ST E aledl. Soe el JHI ST deel
FHH! AT SR Yereeh I .

fafyme e g e STRIF B
o fafeory quTst Seshmed dafde dey genfi
BT, S Wiellet HIIS 8.
® 3TH T4 shise Hedih
LRI CIRCRLE
o fforeTien STeTR Sienyil 31k faamaTe srd.
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o 3 Faiferen amiftr AT Ha (fieamfiesn
TEehT=! TIA<)

o ol Hifedige ST J@k@ M =eh
S{I'EITGﬁ (recovery) WW.




AR e arates T ° T T © © 9 9
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SIRIEEISIGH
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TR 0] 7T T 3R,
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¢ . TR Ufeed IS AN el —
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TSR SR L0, Seiieal deda g
e foato) Geardiers W, SRl g <,
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Trust)
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9 ARieylen ot ST9Td, A dodl, Ay fahrn,
e I AU 0.

R FrEEd! gfTerr 7 waftest Jaavs
AT S

3 FHHETAT STUSTTHRT/ Grusasiae qder
Il BrvaraTdt Trefed et wifest.

¥.GEISE AT 3.
Structure)
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(Succession Plan) U&= S04 A1
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3 SRS TS TR ST HRAG
HeAY UHS J16 Ad.

Ieare 3T UfeRaT (Products & Processes)

Q eyl st/ 3 Ieare

R . IR (TEhS, THUHUALHTS |t

Fsl, Rt R feuifer)

3. Tufees oTf gReRles fohAa (32 &, el
)

¥ fefsrea sfereh 9, Teiuy goredt swear=iean
ATYLETS! G 3TErel.

fogme wisd afgamm dF4  3-y  Fufen
HIATHT Gl Hewer=al U= el e

3ot wifest.
TgaTe TUTN :

h. TUlh (Parameter) STR'{’]c THIIT
g, |CRAR >23% Y Q4%
Tfq
3. Tier I/ Tier II Ratio 3:2
3. Debt equity Ratio TR Q4:2 (R0:2
el ST )
¥. Coverage Ratio =|>,9

(Equity — Net NPA) /
(Total Assets — Intan-
gible Assets)

Y. Net NPA percentage

3% Y& ST A&,

TRl 0%
5. Gross NPA percent- | greRyal 4% Jefr sl
age
9. Provision ~ Coverage [ > 0%, NIEI
Ratio
Roo%
¢ Substandard assets oo " %
>94%
R Risk Weightage of Off TH0 SEE 9iika
Balance Sheet Items ot (RWA)
<4%

%0 Return on Average
Assets

> .R4%

29 Return on Average
Earning Assets

>2.94%

2R Return  on  Risk

weighted assets

>2.94%

93 | Return on Equity >30%

>3%, TRIAT W% TaT
STt

gy | Net Interest Margin

LY Cost to Income Ratio

<4o0%
<4%

¢ & | Ratio of Bulk deposits
to Total deposits

g | (Customer Deposits
+ Net Worth) / Total
assets

>R4%

¢ Ratio of retained
earnings to Net Profit
= Retained Earnings
(Appropriation of
Net profit to Statutory
Reserves and other
reserves) / Net Profit
X 100

2R Ratio of Non-Interest
Income to Non-
Interest Expenditure

3o | Operating Profit,
excluding profit on
sale of securities /

>70...

>60...

>2.25...

Average Total Assets

Sohd T T UTRIT
Return on Assets — ATeTHIET qTATdl

9. A 2.]Yy I ST STl S9igR
AT AT (T, T, T, qad
UG YRU FH e d o 39 QUM HIAH
TG st ST STSeera T o)

. A el STIERE! HH 3T U Fol
T .

LA K X X XX X "I




. [ S S
AR e arates T T T T T T T Y

Return on Equity gfradiadier waren

¢ STEIUR 3acgd 38 (Ro% Uam A
3191d.)

R 32 gferardy 1M (1€ XM

(R4:2 =7 IMEUY @, R0:¢ Y&l S
ERIED)

NIM (Net Interest Margin)

NIM 3 JSgiUe S 379, Iiedl YR
AT Heiedl Tehll ShiHed § Jam 4%
YT ST 37T

R  Trhl LI TR0 Y 0 % TeTT ot STl
fest, T HIVCETE! TRIRIAT  THI € 0 % Yar

ST 914
e dahian Tl fevre
EL ATerRe i fm
Wl ROA | 34 gt NIM
ROE
R0L- 0.9% ¢.8Y RRR
¢
Ro¢- 0.8% V.R3 R.R%
R
RoR- -0.9% RO R0

RoRjo- 0.%3
R

4.k

Ro33- | o.¥¥ 4.g0 .03
33
R033- | o.¥% 4.2y R.8%
R3
THEAT 4T T

R)BIR Fsl IS AU el AR THI
THI IT&d.

R) AT/ Yooh  HIRA  Icqo dlreal.
(3. {1 =Faw)

3) N [ HGh 33 AU Jaiqes TPl
CIECHIDESH

¥) T, TTHeTE, THeIT FH e qgaren
G HH HIAT AAl. T TRMEHT G B,
TAF FHAAEA] T a9 GuRen
(3FETST ¢ IdY TY) TN U FIsTed i,

THT GIetel dTeaT STacie 3raal

¢ . ohfee & HstHe

R. T T STHA/ T oS FHHA

3. % IR HIAHT (ST G, STt
AT JHT)

% . Sholi=AT e ToHT, ST THI

TRT ATSfIUAT T

2. ATCTHRIE STe ara

3. Tt THIG T

3. SR P/ T TN FH H0

¥ . S I U, STEH 3T, Aierid
qe

W . TARAMTER 3R TN Sfdeis

§. A W& (fresh slippages) AT HLTATETS!
Hifgdt TuIRa $hise T&aE / @Ra Tidie a0
(Quick Mortality) 3Te50.

0. STE HHY/ T HL

¢ . Fstiell drosa YT quf argett &,

R . Y[eehlal IR / forTearst 3= ae

%0, Folel SR TR GURUAHIE! g
(cyclicality) FHH B,

2 2. foemMM TR w30, & Teahi-T
FHcEd FHI0 TR U=,

R, gl o7f qSier IcureH/Far SvErE
G JI .
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fergmg Ao ST wIr

Q. AT TR ST STRIA SIS

R. AN THITY / A / S AT
37

3. Tt ST I UfhAde SHHGETIUN, THTAY
(SMA) @regi= fepee qr8grern

¥ . TR FTEAIH FHAR

Y. TP AT

€. fPPEAYIR SRR TG0 Tl STSTaryel ST
Gt AL

. TN o S YA, SRR ISquArEne
RIGIEZUILSIEEE2S (Evergreening) 37T geT

¢ . IRIEr TR TSTUrEl foreiiien oy areieres
R . HEAUH THR

2 0. 3Mffen rfrafiaan

¢ ¢ . frame e Sectem

9 ] AT wAter (A&L) fagme

3. Ufapa TRl gresvasl gl qa
AT e

2% T 3/ Tagi e arareRor

2 Y. Al Hewel/ HIURE Tea-~ge 374Td

fagmg wide=  ruIvETST  wideeTaTR
Sq ;-

2 JRTEATE A A,

R fofg eonfor ufrer adhema onfr WRexiew
[REQICIEE LT R Re i

3. Mg Fa/fftwaden 98 W
(Accountability)

¥ . Gd YT fgar L&

fagmg Aider wea™ WY
R . HTESET G4

.M SEuT= IR Gereeel ditie
Tl GFRTETOT ST ST STepetal.

3 T S Ul dufede  HieERl
FHSTN [T 4& WU STIIqUIE HeHT SiTarErel.
X JRTEATEIE! STREI e ok 0T

W SHFRATTATE SCIECAR] (Management
Responsibility) & el HSaAE! SEEERI AT
T e, GOAREE! Do’s & Don’ts o
TTeT STEaYIh 3R,

€ . ORI Waae (Supportive) G&hdl TUfId
3R, TUH GehareAl dedl T dRUER WU
T el Tfest, Jeish U ee.

o gREIeHaT TG Treehia faurg offr fd=r
FTaTaXoT T .

¢ ST ISR g SevarErdt snfir e
3U A PO FaTare e 2y
TeaTeR Ut ST 3T T ST SIava .
R .3V CIER]] (Dashboard) aT9T

2 0. GaT AT gftew o Sd. AEgias
oy foerr PIEIFHERT WX STHET. T dfehT
TS ShH=T==aT JfYTETomeR R 30 {avah
3Te.

9 ¢ .37, FMARIET i aferd.

T3l ey MM STAEITE eI
STaTaeRT fAfaa .

& S hiered S0 Seafaar fFrfor e
G FH F HEHAT arefao.

2 . MFTHREHEIE! A T foraor .

{{_‘{@f (vision) dEX WW dhadl Ay
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